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Job description: Marketing executive  

 

 

Responsible to: Commercial and visitor experience manager 

 

 

Employees directly supervised: Volunteers 

 

 

Salary: £26,000 – £30,000 

 

 

Job summary  

 

We are looking for an enthusiastic, energetic, quick-thinking marketing executive, someone 

full of ideas and with a passion for generating income and promoting Fulham Palace, 

helping the organisation grow and develop. 

 

Reporting to the commercial and visitor experience manager, you will develop and co-

ordinate the marketing and promotion of the site.  

 

You will need to be highly motivated, organised and able to work with minimal supervision. 

You must be able to multi-task and manage a complex workload. You should have 

excellent marketing skills and be able to take an imaginative, strategic and creative 

approach to your work, including developing new services for changing markets. 
 
 

Core duties 

 

Marketing strategy and PR 

 Devise and implement marketing and PR action plans with the support of the 

commercial manager to develop the Fulham Palace visitor business including 

community and learning audiences and marketing ticketed events.  

 Maintain up to date lists of press contacts and develop relationships with press 

representatives for PR purposes. Record all press coverage.  

 Draft and proof press releases. 

 Manage event listings and promotions including local area marketing to drive 

ticket sales. 

 Evaluate the success of all marketing initiatives across a variety of measurement 

points, and using learnings to shape future marketing strategy. 

 

Social media and digital 

 Ensure that the Fulham Palace website is up to date at all times. 
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 Request content from colleagues and volunteers, proof read and upload blog 

content to the Palace’s website. 

 Develop and maintain Fulham Palace’s presence on social media platforms, 

including targeted paid content. 

 Monitor online review sites and respond to online comments and complaints. 

 Circulate regular and engaging events emails using MailChimp. 

 Devise, plan, film and edit video content for a number of different audiences. 

 Ensure all video content is accessible as possible to all audiences. 

 Monitor and evaluate all digital content, using findings to constantly improve our 

digital offer. 

 

Print 

 Project manage the content, design, production and delivery of any on-site printed 

leaflets and signage.  

 Ensure that appropriate photographs and images are readily available for printed 

materials, the Palace website and social media.  

 Work with and manage external suppliers such as designers and printers. 

 

Volunteers 

 Recruit, manage and develop a team of marketing, social media, film-making, 

events and photography volunteers.  

 Provide relevant training, support and development for volunteers. 

 

Other 

 Help to ensure the smooth delivery of some largescale events on the day (which 

may require some weekend/evening work). 

 The post holder must take reasonable care for the health and safety of themselves 

and of others who may be affected by their acts or omissions at work.  

 The post holder will actively follow FPT’s policies including equality and diversity and 

safeguarding. 

 Occasionally situations may arise that require the post-holder to perform other 

duties or tasks as may be reasonably requested by Fulham Palace Trust. 

 

 

Person specification: knowledge, skills and experience 

 

Knowledge 

Essential 

 A relevant degree or equivalent proven experience in marketing.  

 Understanding of the importance of income generation in the charity and heritage 

sector. 

 

Desirable   

 Best practice in arts or heritage marketing. 

 A relevant post-graduate qualification in marketing or working towards one. 
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Skills  

Essential 

 Strong administrative and organisational skills. 

 Excellent IT skills including a good working knowledge of MS Office packages and 

newsletter management on a system such as MailChimp. 

 Knowledge and experience using design packages including Adobe Creative 

Suite.  

 Able to manage varied workload and work to tight deadlines. 

 Able to work independently but also an effective team worker. 

 Excellent interpersonal, verbal and written communication skills. 

 Excellent customer service skills. 

 Able to use Google Analytics in order to measure marketing success. 

 Previous experience using a CMS such as WordPress to update a website. 

 Commitment to FPT’s policy of equal opportunities and the ability to work 

harmoniously with colleagues, suppliers and customers of all cultures and 

backgrounds. 

 Commitment to FPT’s safeguarding policy. 

Desirable 

 Interest in arts or heritage. 

 Database management experience. 

 

Experience 

Essential 

 Experience in a marketing role. 

 Experience writing an organisation’s social media posts. 

 Proven experience in copywriting for a range of audiences. 

 Experience managing social media accounts and website updates for an 

organisation. 

 Some experience of public relations. 

 

Desirable 

 Experience of working with volunteers. 

 Dealing with designers, printers and other contractors. 

 Experience of fundraising communications including crowdfunding. 

 Experience managing a budget.  


